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When Gulfood was launched in 1987
the event occupied a modest exhibition
space of 850 sqm, just two thirds the size
of an Olympic swimming pool. Fast for-
ward 25 years and the rapid growth in
travel, tourism and trade in Dubai has
seen Gulfood become something of an
industry giant – it is now the world’s
biggest annual food and hospitality exhi-
bition offering 113,398 sqm of exhibition
space, more than 130 times the size of
the inaugural edition.

As the most important sourcing and
trade platform of the year, interest in
Gulfood is phenomenal. Visitors from
over 150 countries have already regis-
tered to attend and to accommodate this
demand the organisers have announced a
purpose built hall, Zabeel Pavalion, that
will provide an additional 12,500 sqm of
exhibit space and open its doors to thou-
sands of new food and beverage brands
launching in the region.

Gulfood organisers reported a sold-out
show a full six month before the event
kicks off from February 25 to 28, 2013 at
Dubai World Trade Centre. The additional
exhibition space means there is much more
to see, sample and source than ever before.

More than 4200 exhibitors and 110 inter-
national pavilions are joined by new coun-
try pavilions from Ecuador to Oman and
Lithuania to the UAE.

Special highlights this year include a
focus on South America with Brazil the
country of honour and an exponential
growth in European participation with
France, Britain, Germany and Italy
bringing many major producers to the
event.

Fancois Sporrer,  French Trade
Commissioner and Director, UBIFRANCE
United Arab Emirates said, “We are inun-
dated with requests from French compa-
nies wanting to participate in this
important exhibition and now we can
bring more French companies to satisfy
the huge market demand for high quality
produce and equipment.”

“The highly-anticipated Gulfood 2013
event is an essential event for those
organisations and companies that want to
forge new partnerships and secure lucra-
tive business opportunities,” said Helal
Saeed Almarri, Chief Executive Officer,
Dubai World Trade Centre, the organizer
of Gulfood.

Under the theme “International
Flavours, World Class Business”,
Gulfood 2013 will provide exporters,
buyers, exhibitors and visitors a broad
trade and sourcing platform as well as
knowledge exchange, training, competi-
tions and live events.

With such huge event to see, the
organisers have introduced many new
features to help visitors find the right
brands and products. Gulfood
Connexions will allow visitors to create an
online profile, arrange appointments, plan
meetings and their itinerary. 
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New floor plan mapping tools will also
make it easier to find the way and the
Gulfood Mobile App incorporates direc-
tional way finding and compass tools to
guide you to the next meeting.

Some of the highlights for
visitors

The Global Food Leaders Summit – an
elite programme designed for business
leaders who need to keep abreast of the
trends and commercial drivers that impact
global and regional strategy. An important
networking platform, the Summit is where
the captains of industry and key players
meet to debate, discuss and connect.

The Gulfood Awards will be held on
the first night of the show at the Ritz
Carlton. A fabulous celebration for the
region’s exceptional food and drink indus-
try. Tickets available online at www.gul-

food.com.

Find inspiration for the plate and
palate at the hugely successful Emirates
Culinary Guild Salon Culinaire competi-

tion endorsed by the World Association
of Chefs Societies. This is one of the
biggest Salons on the global calendar
with breath taking displays and the ever
popular ice-carving stage providing addi-
tional high drama and spectacle. Located
in the New Zabeel Pavilion.

This year, Gulfood is launching new

online and onsite tools to make your visit

easier to organise and more enjoyable!

Plan online

Search online for exhibitors by sector,

country, product or brand. Visit www.gul-

food.com/exhibitors and start planning!

Schedule your appointments

Create your personal profile and
schedule appointments with exhibitors
prior to visiting the show. Let the Gulfood
Connexions programme manage your
diary! Logins and passwords will be sent
to all pre-registered visitors.

Organise your stay with our official
travel agent

The Official Travel Agent Alpha Tours
Dubai manages all visitor hotel and flight
enquiries around Gulfood. As a Gulfood
visitor benefit from special hotel rates,
visa assistance, travel bookings, tours and
much more!

Travel to Gulfood with no stress

More taxi drop and collect zones,
more RTA buses, more parking, coaches,
special hotel shuttles, more metro con-
nections and the world’s best airport are
all geared up to help you get to the show
with minimum hassle.

Find it all. Find it fast.

Download the Gulfood app to your
mobile and let the app guide you to your
chosen brands and products. Receive
alerts, news and meeting reminders. The
Gulfood App will be available for down-
load in February.�
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