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FRUIT LOGISTICA 2014 was organ-

ized by Messe Berlin GmbH from 5th till

7th February 2014 in Berlin, covering an

area of 105,000 square meters with over

2,600 exhibitors from 84 countries and

over 62,000 visitors from 141countries.

The trade fair offered the sectors con-

nected with fresh fruit and vegetable

business an ideal opportunity to present

their products across the entire value-

added chain, from growing to the point-

of-sale. 

Products on the show included fresh,

unprocessed fruit and vegetables, dried

fruit, nuts, herbs and spices, organic prod-

ucts and self-service flowers and potted

plants. Suppliers of products and services

for packaging, storage, transportation,

and warehousing and product presenters

also exhibited their offerings. A further

important element of FRUIT LOGISTICA

was  the service market with IT solutions.

Dr. Christian Göke, CEO of Messe

Berlin GmbH , said: "The leading interna-

tional trade fair FRUIT LOGISTICA 2014

can report an increase in the numbers of

both exhibitors and trade visitors. It is a

catalyst for the fresh produce sector, and

the key industry event." 

FRUIT LOGISTICA sets new trends
and innovations 

FRUIT LOGISTICA launched a new

series of lectures that gives trade visitors a

glimpse of the future. The "Future Lab"

showcased innovative projects that may

enhance the fruit and vegetable industry

with innovations in the coming years or

contribute significantly to optimisation

along the value chain. 

FRUIT LOGISTICA Innovation
Award 2014 

While "Future Lab" showcased inno-

vations in the pipeline, the nominees for

the FRUIT LOGISTICA Innovation Award

are products were services that have

already been launched on the market-

place over the past twelve months. The

FRUIT LOGISTICA Innovation Award

2014 (FLIA) goes to the "BBQ GrillMix"

from the Eisberg company based in

Switzerland. This new convenience prod-
uct is a quick and easy solution for barbe-
cue lovers. The ready to grill vegetable
mixes are sold in a recyclable aluminium
container that is suitable for the grill or
oven. Each container is vacuum-packed in
a special foil to keep the product fresh
longer and for optimal presentation on
the supermarket shelf. The foil can be
easily removed from the container and
leaves no residue on the product. 

The second place contender selected
by FRUIT LOGISTICA trade visitors was
the "Oriental Mixed Living Salad" from

Home Harvest Salad based in the UK.
This product offers a unique combina-
tion of coriander, pak choi, mustard
and tatsoi. Third place honours went to
"Vegetable Crumbs" from the Italian
company Aureli. This gluten-free veg-
etable breading product is made with-
out preservatives and is available in
several varieties: carrot, purple carrot,
beetroot, celery and spinach. 

Exhibitors Reviews

Key objectives for exhibitors at
FRUIT LOGISTICA 2014 included pre-
senting their company, strengthening
existing customer relations and devel-
oping new business. These objectives
were well achieved. More than 90% of
exhibitors said that their participation at
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the trade fair had a positive impact on
business. Although business contracts
were not among the top priorities, 44.3%
of all exhibitors received new orders at
the trade fair. Some 90% of exhibitors
said they anticipated good post-exhibition
business and 89% reported a positive
overall impression.

Positive business results for 98% of
trade visitors 

FRUIT LOGISTICA 2014 was
attended by top-level decision-makers
from all over the world. 83% of trade vis-
itors came from outside Germany, with
the majority coming from Europe (71%),
the Americas (11.5%), Africa (8.4%), the
Middle East (4.6%), Asia (2.6%) and
Oceania (1.9%). Most of the trade visi-
tors came to FRUIT LOGISTICA to estab-
lish new business contacts or source new
suppliers, find out about new products,
study the market and monitor the compe-
tition. They were particularly interested in
fresh produce, packaging solutions and

packing machinery. The key trade visitor
groups were fruit and vegetable growers,
importers and exporters, as well as
wholesalers and retailers. The level of the

trade visitors' decision-making authority
was once again high. Some three quarters
of the trade visitors hold senior positions
in their companies. Trade visitors were
extremely enthusiastic about the range of
products and services on display at the
trade fair. 98.2% of trade visitors gave a
positive assessment of their business
results at the event. 84.1% were able to
establish new business contacts. More
than one third of trade visitors concluded
business deals during the trade fair, and
77.5% were anticipating follow-up nego-
tiations and business transactions as a
result of the contacts made at the trade
event. �
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Apart from the massive participation
from all over the world, many participants
related to agricultural products have from
Pakistan under the umbrellas of Trade
Development Authority of Pakistan,
USAID Firms and Agri-Business Support
Fund acquiring around 156 M2 of space
in Fruit Logistica. Apart from this over
100 trade visitors are participating in Fruit
Logistica  from Pakistan, Srilanka and
Bangladesh.

USAID Firms

USAID with its mission to develop the
agricultural sector of Pakistan by promot-
ing its fruits in the world market has par-
ticipated in Fruit Logistica acquiring an
area of 21M2  with 16 companies includ-
ing Hyder Shah Fruit Farm, Durrani
Farms, Rangoonwala Farms, Mumtaz
AgriFarm, Badozai Mango Farm, MAS
Agri Farms, Leghari Fruit Farm, Perfect
Foods, Sar Buland Farm, F.A International,
Lutfabad Fruit Farm, MuzaffarNagar
Farm, Zarpak Horticulture Products,
Samza Fruit Farm, Imtiaz Enterprises,
Murtaza Agricultural Farm.

Agri- business Support Fund

Agri-business Support Fund (ASF) an
agri business project of USAID is also
taking 9 companies under its umbrella
along with its team of 6 people with an
acquired space of 36M2.The companies
participating with ASF are Fresh Pack
(Pvt) Ltd, F.A International (Fruits &
Vegetable Exporter), Aagrow (Fruits &
Vegetable Exporter), Sunny International
(Fruits & Vegetable Exporter), Kevlar(Pvt)
Ltd, Mairaj Din Muhammad Ramzan and
Company, J.E. Ausitn Associates.Inc, Rural
Community Development Society and
Development  Consultants Pakistan.

Trade Development Authority of
Pakistan (TDAP)

Trade Development Authority of
Pakistan (TDAP) acquired a space of

84M2  and is bringing 5 organizations
under its umbrella which includes United
Nations Industrial Development
Organization (UNIDO) who themselves
are bringing 9 more companies, which
includes Al-Rafique Enterprises, Agro
Industries (Pvt) Ltd, Mateela Kino Factory,
Pak Kinnow Citrus, Chenab Fruit Farms,
Joiya Fruit Farm Company, S.K Mango
Farm. Other companies accompanying
TDAP directly includes Saduraddin & Co,
Roshan Enterprises, Tasco and Anchor
Trading Company. 

Apart from these Iftikhar Ahmed &
Co is independently participating in Fruit
Logistica acquiring a space of 15M2   to
display its products. They are a reputed
name to reckon with in the field of horti-
culture produce. Their core line of busi-
ness is to produce, process, store and sell
fresh fruits and vegetables, processed
fruit pulp / puree, paste, fruit concen-
trates and clarified juice concentrates,
domestically as well as internationally.
Their specialties are Mango and Kinnow
(Mandarin) apart from a wide range of
fruits and vegetables produced in
Pakistan.

The exhibitors were optimistic about a
substantialincrease in export of fresh pro-

duce from Pakistan as they established
contacts with the international buyers of
fruit and vegetableproducts.

Pakistan Ambassador to Germany
Abdul Basit, while speaking on the occa-
sion, said buyers from Russia had shown
keen interest in Pakistani potatoeswhereas
mangoes had made inroads into the EU
market withan increase in shelf life through
better processing technology.

“Pakistani exporters should give due
importance to fruitprocessing and pack-
aging for longer preservation of perish-
ableproducts,” Basit said.

He urged the traders to spend suffi-
cient amount of theirincome on research
and development,which was essential to
keep pacewith the ever-changing market
trends.�

Exhibitors from Pakistan
at Fruit Logistica 2014


