Corporate News

Tesco coming to Pakistan

we bought a second peanut sorter from
TOMRA, as we have seen there is a clear
quality improvement from our previous sorting machine.”

Tesco PLC – United Kingdom’s (UK)
largest and the world’s third largest
retailer in terms of turnover – has partnered with Alpha Supermarkets in
Pakistan to launch its food and non-food
products in the country.
Alpha Supermarkets has plans to open 50
Express Stores in the country in the next three
years, including three flagship stores in
Karachi, Lahore and Islamabad. The company
has already invested $2 million mainly in its
Karachi’s store and it believes the investments
will double in the next coming months.
“Tesco will only supply its products to
Alpha Supermarkets, with which it has
the exclusive partnership in Pakistan,”
said Limestone Pvt Ltd Chairman Nadeem
Hussain while talking to media at the
British Deputy High Commission on
Tuesday. “Tesco has not invested anything yet in this partnership, it may invest
in the future but any future investment
decision is up to its management.”

British envoy: Tucknott calls Pakistan
an ‘emerging market’
Hussain said Tesco’s partnership with
Alpha Supermarkets is the reflection of its
vision about Pakistan, a country which
has over 30 million people with significant
disposable income.
Pakistan’s middle class is growing fast
and so are 3G services and smart phone
penetration that are making the country a
good place to attract new investors.
Tesco PLC is the second largest
employer in the UK, after the government. It has recently increased its market
share in the UK from 26% to 28%.
“Pakistan’s retail market is all set to grow
faster in coming years. The country’s role in
global retail market will also be growing due
to its widening middle class and large population,” Director and CEO of Alpha
Supermarkets Adnan Hamid commented.

Investor confidence in Pakistan
growing: UK diplomat
Talking to The Express Tribune, Hamid
informed that the company intends to
open its second flagship store in Lahore at
an investment of over $1 million.
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British High Commissioner to Pakistan
Thomas Drew CMG commented that this
partnership between a Pakistani company
and Tesco shows the confidence of British
investors in Pakistan’s economy.
He said that Tesco is a popular brand
and its partnership with a Pakistani player
will further improve the economic relations between the two countries.
Head of New Market Tesco Stores
Limited Jared Lebel said that Pakistan and
the UK have already strong economic
links and you will see them improving in
the coming years.

British brands eye growing Muslim
consumer market
Lebel said that his company invests
over £1 billion every year to improve its
services that it provides in 11 countries
across Asia and Europe.
Deputy High Commissioner in Karachi
Belinda Lewis said that Pakistan’s image
as an investment destination has
improved recently, which is attracting UK
companies that are looking to investment
opportunities in Pakistan.

RUPAREL and TOMRA work
together to sort peanuts
In order to address aflatoxin contamination issues, Ruparel Foods turned to TOMRA
Sorting Food. Vishal Ruparel, Managing
Director at Ruparel Foods, explains the positive impact this partnership has had on the
company.

“Our previous sorting machine was used
to reject contaminated peanuts. However,
only one in every eight nuts rejected was
actually bad. That meant over 85 percent of
the peanuts we were rejecting was actually
fine.”
“Our TOMRA sorting machine has
enhanced that process by over 50 percent
which has improved yields and helped to
maximize our profitability.”
“During our market research we also visited several trade shows such as SIAL and
Gulfood Dubai. After talking to the local
sales representative, we requested a demonstration with our product in TOMRA’s test
center in Leuven, Belgium. It was there that
we targeted the removal of aflatoxin with
laser sorting and the results were very convincing. Combining the persuading demo
results with TOMRA’s reputation made our
decision a very easy one.”
Vishal adds: “We have found TOMRA’s
peanut sorting machines very cost effective.
They are not cheap, but the Helius is an outstanding sorting machine and that’s what is
most important. If you buy a sorter, the price
is not the determining factor, it’s the quality
of the machine that is decisive. If you invest
in the wrong machine, the cost price will be
unacceptable.”
“TOMRA’s Helius sorting machines are
very easy to operate. Once you receive the
personalized training session, it becomes
extremely clear how to work the
machine.”

Vishal explains: “We process approximately 6,000 tons of peanuts annually. With
TOMRA’s Helius sorting machines we are
able to remove all aflatoxin-contaminated
peanuts. Since we buy directly from shellers,
we do not have to worry about foreign
materials. However, by implementing
TOMRA’s Helius sorting machine, we are
also able to reduce the rejection of good
products. Moreover, that’s the reason why
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